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A' --
Mr. William F.eaton 'l:C~/'v€D
Acting Secretary 'JlJl
1919 M Street, NW, Room 22:-' FfDfliA J 0 1996
Washington, D.C. 20554 19f;!'!J(jl'lICArf

../ CE0'S[Cn.'Ot~sC()J4,1ft ,

Re: Ex Parte cc Docket No. 96-112, Allocation of Costs Associated~r 'c"Wn,
LEC Provision of Video Proirammini Services

Dear Mr. Caton:

BellSouth hereby submits for the record this letter and the attached comments filed on July 19, 1996, by
BellSouth in the Commission's Annual Assessment of the Status of Competition in the Market for the
Delivery ofVideo Programming, CS Docket No. 96-133.

This submission is relevant to this proceeding because it provides actual evidence of competitive
actions by the incumbent cable operator when a new entrant provides video programming services over
broadband wireline facilities. [n this case, the incumbent cable operator, in only the area served by
BellSouth Interactive Media Services, Inc. in Chamblee, Georgia, included, but was not limited to, the
following competitive responses:

• Upgraded system at no additional charge,
• Expanded channel lineup by more than 30 channels,
• Offered existing and new customers one free month of service and one month at half price,
• Cut its rates by $3.00 per month for twelve month commitment,
• Provided 24 hour service representatives,
• Provided on-time service guarantees.

This example of the competitive response of the incumbent cable operator confirms that
competitive entry produces immediate and substantial consumer welfare gains. In a companion written
ex parte submission filed today in this proceeding, Dr. Larry F. Darby provides an analysis of
"Consumer Welfare Effects of Proposed Regulatory Treatment ofLEC Broadband Costs" where he
concludes:



"The potential gains to "ratepayers" as users of regulated telephone services are less than
two percent of their potential losses as consumers of video services, should cost
allocation rules effectively discourage LEC wireline broadband investment."l

The risk facing the Commission, if it adopts its proposal including the exogenous price cap
adjustment and the fixed 50-50 cost allocation factor, is that BellSouth and other LECs will not
enter the video services marketplace through deployment of broadband wireline facilities. Thus,
telephone ratepayers and consumers generally will not get any benefit at all.

Pursuant to Section 1.1206(a)(l) of the Commission's Rules governing written ex parte
presentations, two copies of this letter and the BellSouth Comments filed on July 19, 1996, In the
Matter of Annual Assessment of the Status of Competition in the Market for the Delivery of
Video Programming, CS Docket No. 96-133, are attached for inclusion in the public record in the
above-mentioned proceeding. Copies of this letter the attached BellSouth Comments are also
being provided to FCC staff on the attached Distribution List.

Should you have any questions regarding this matter, please contact me.

Sincerely, _. nlJ ..A(J
/l1I{~ (;i?-'~1c

Maurice P. Talbot, Jr.
Executive Director-Federal Regulatory

Attachments

cc: See attached Distribution List

I Consumer Welfare Effect of Proposed Regulatory Treatment ofLEC Broadband Costs, Larry F. Darby, July 26, 1996, p.2.
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EX PARTE OR LATE FILED

Before the
FEDERAL COMMUNICATIONS COMMISSION

Washington, D.C. 20554

. --' .._---'

RECEiVED

JUl 19 \996:

FEOERAL COMMUt~:CAT!ONS COMMISSION
OFflCF. Or SECRETAl1Y

In the Matter of

Annual Assessment of the Status of
Competition in the Market for the
Delivery of Video Programming

)
)
)
)
)

CS Docket No. 96-133

COMMENTS

BellSouth Corporation and Bel/South Telecommunications, Inc.,

("Bel/South") submit these comments in response to the Commission's Notice Of

Inquiry (FCC 96-265), released June 13, 1996.

The Telecommunications Act of 1996' has significantly increased the

potential for competition in the delivery of video programming services. It

removed, or confirmed judicial removal of, legal barriers to telephone company

provision of cable services and affirmed that telephone companies are entitled to

integrate the provision of cable services and telephone services. Congress has

chosen competition over regulation to increase consumer welfare in markets for

cable services. Congress clearly expects telephone companies to be major

competitors in those markets. The 1996 Act manifests a specific congressional

intent to "hasten the development of video competition" and "provide consumers

1 Telecommunications Act of 1996, Pub. L. No. 104-104, 110 Stat. 56,
enacted February 8, 1996 ("1996 Act").
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with increased program choice" through eliminating obstacles to competitive

entry by telephone companies. 2

BellSouth's experience in its interactive cable services trial in Chamblee,

Georgia, though limited, confirms the wisdom of Congress' choice of competition

to increase consumer welfare. BellSouth Interacti~e Media Services, Inc., was

awarded a cable franchise by the City of Chamblee on April 16, 1996, and began

marketing its service on April 26. The incumbent cable operator responded

immediately, not only with intense marketing efforts, but also with substantial

improvements in its offer to its subscribers.

Specifically, the incumbent immediately began to pUblicize heavily that its

network in Chamblee would soon be upgraded to provide an additional 30

channels and guaranteed that the new channels would be offered at no

additional charge.3 The incumbent also promised reduced rates to subscribers

in BellSouth's service area (the month of June at no charge and the month of

July at half price)." The incumbent added The History Channel, The Disney

Channel, Turner Classic Movies, and ESPN2 to its enhanced basic service

within two weeks of BellSouth's entry into the market. It also offered a $3.00 per

2 Telecommunications Act of 1996 Conference Report, H. R. Rep. 104­
458 at 172-173 (Jan. 31, 1996).

3 See Exhibit A (a letter dated April 26, 1996, to customers in Chamblee).
The incumbent delivered this letter to subscribers in BellSouth's service area
soon after receiving disconnect requests from subscribers switching to
BeliSouth's service. See also Exhibit B (a door hanger placed on April 29 by an
employee of the incumbent who followed BeliSouth's sales representative) and
Exhibit C (direct mail material sent to Chamblee homes in May).

.. See Exhibit A.
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month discount to subscribers who signed a twelve-month service commitment.
5

The incumbent's intense marketing efforts have been focused on the parts of

Chamblee where BellSouth has begun to after service. Such intense efforts

have not be evident outside of the City of Chamblee, where BellSouth is still

awaiting a cable franchise and has not begun to offer service.

BellSouth's experience in the first months of its Chamblee trial is

instructive. It confirms that competitive entry has a dramatic and immediate

impact on the behavior of incumbent cable operators and that competition is

good for consumers. Competition produces immediate and substantial

consumer welfare gains. On the other hand, BellSouth's experience also

confirms that competitive entry into markets dominated by incumbent cable

operators will be difficult. Cable operators will respond aggressively to protect

their market share. Incumbent cable operators are not strangers to predatory

tactics6 and may be expected to pursue such tactics until the costs of predation

outweigh the benefits

The removal of legal barriers to entry does not ensure that competitive

entry into video programming markets will be any more successful in the future

than in the past. Telephone companies and other potential entrants face

substantial economic and business obstacles to successful entry, including large

capital investments, predatory responses by incumbents, local franchising

5 See Exhibit 0 (contract form for the twelve-month commitment).
8~Thomas W. Hazlett, Predation in local cable TV markets, 40

Antitrust Bull. 609 (1995).
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obstacles or delays, and denial of access to important programming. In the case

of telephone companies the prospect of entry is further dimmed by proposals for

punitive cost allocation rules now being considered by the Commission in CC

Docket No. 96-112. Adoption of proposals to reallocate substantial investment

in existing plant, which is being used to meet current or projected demand for

telephone services, and to reduce telephone rates by an exogenous price cap

adjustment would significantly impair the business case for investment in

broadband facilities and competitive entry into video programming. No such

penalty will be imposed on cable operators that use their cable facilities to enter

the telephone business. Such uneven regulation of competitors will retard the

development of competition and deprive consumers of the benefits of fully

competitive markets.

Access to programming continues to loom as a major hindrance to

successful competitive entry. Current program access rules provide important

protection, but it is limited in scope. Those rules do not protect, for instance,

against exclusive agreements between large MSOs and non-affiliated

programmers. The anticompetitive potential for such behavior has become

apparent in recently announced exclusive agreements for MSNBC.7 The

Commission should not underestimate the power of large MSOs, which dominate

markets consisting of tens of millions of households, to extract exclusive

7~ NtwI.EJltltts Rag, Qn: Fox Nabs Tel: MSNBC Touts Retrans for
NBC Affiliates, Muftichannel News, July 1, 1996 at 1.
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agreements from important new programmr-rs SI.Jct, as MSNBC. which must

rapidly achieve high levels of market penetrrlti l :·n ~~ ~urvive.

In conclusion. although video programming :"arkets are churning with

competitive activity and the prospects for vide!; cOMpetition are brighter than

ever. substantial obstacles to thoroughly cornpet!tivF.! video programming markets

remain. The Commission must continue to lock for ways, through administrative

action or legislative proposals. to eUminate rerraining legal and regulatory

impediments to rigorously competitive video pro~~ramming mantets and to

deprive incumbent cable operators of the abilit\1 to (~ngage in predatory behavior.

R..pectfulty submitted,

BELLSOUTH CORPORATION and
BELLSOUTH TELECOMMUNICAnONS. INC.
By Their Attomeys:

-
R. Douglas Lackey
Mich_1 A Tanner

Suite 4300
675 West Peachtree St., N.E.
Atlanta. GA 30375
(4Q.t) 335-0764

July 19, 1986
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SCRIPPS HOWARD
CABLE TV COMPANY

, .~.

April 26, 1996

Dear Customer,

If you've been e:\1Iemely happy with your cable ser.ice. here's some good news. If you've been
dissatisfied with your scr.ice, here's even better news l

My narne is Geef Rochester, Senior Vice President of Sales and Marketing for Comcast Cable, the third
largest cable company in the United St.1tes. We are in the process of purchasing Scripps Howard Cable,
the company that serves your ,;ommunity.

There has never been a better time to subscribe to cable tele\ision. Work has begun to rebuild your entire
community withfiber optic cable. To you, this state-of-the-art, fiber optics system ~ill mean a greater
number of channels from which to choose, even fewer ser.'ice interruptions, and dazzling picture quality.

Effective June 1st, the rebuild of Chamblee \\ill be complete. rpersonally guarantee you ',1,;11 see the
difference. Here are a few more things I guarantee:

1. 30 ,"ore channels at no extra cost, including those you've requested most like ESPN2, The
History Channel aRd Turner Classic Mo....ies (look for these three new networks as early as May
1, 1996).

2. F~r se,."ke inten'lIptions thanks to the simplicity and power of fiber optics. one of the
world's most sophisticated communications t~hnologies.

3. Reduced rates/or the next two months! As with any construction project there may be a
few outages during late night or early morning \iewing. As a sign of our appreciation for your
patience your cable rates will be cut in HALF during the rebuild. And so vall can sample the
new, improved system, vOllr service WIll be completelv FREE the first month!

4. 30-Day MOlley Back Salisjaction Guarantee. Your satisfaction is guaranteed! You will be
Satisfied with our servicc and system or you ",;11 receive a refund for the previous 30 days senice
charge - no questions asked!

Comeast has earned the I.rUSt and respect of its over 3 million customers from California to Connecticut,
and we are setting out to eam yours. And as our roots are based in the South (having been founded 30
years ago in Tupelo, Mississippi), we know earning your respect will be based on our performance, not
our promises, trials or test-runs.

If you have any questions about your new service. or would like to become a subscriber, please call
(770) ~51-763S in Chamblee. Thank you for your time and consideration.

Sincerely,

b;L-
Gcof Rochester
Senior Vice President, Sales and Marketing
Corncast Cable Communicalions, Inc.



2 Prevue Guide
3 WSB (ABC Cb.2 AtJant.:l)
~ WAGA (FOX Ch..5 Ati:1Du)
5 WVEU (Ch.69 Atlanta)
6 WGN (Chic:lgo Supentarion)
'7 WXIA ~'"BC 01.11 Atianu)
8 WPBA (pBS Ch.30 Arlanta)
9 WATL (Ch.36Atlanu)

10 WGNX (CBS Ch..46 AIbnu)
11 WGTV (PBS Ch.S Atlanta)
12 WTBS (Ch.I j Atlanta)
13 \VWOR (New York Supentarion)

(99) 14 Atlanu Interfaith BroadosteM
15 The Weather Channel
16 C-Span
Ii QVC
18 WTLK (Ch.14 Rome)
19 WHSG (Ch.63 Monroe)
20 Public Access
21 Government ACCe5.!1

22 EduC3rional" Access
23 Discovery Channel
24 History Channel
25 ArtS and EnteM':linme:n
16 Consumer ~ewslBusine~sChanne! (C~13C)

2i Cable News 0etwork (C~~)

28 Headline News
29 Lifetime
30 Black Entenainment Tele.....ision (BET)
31 The Learning Channel
32 Univision
33 Turner ClaSSiC Movies (TCyI)
34 Nickelodeon
35 ESPN'-2
36 ESPN - Total Sporn Network

(14) 3i Sports SouthIHome Shopping Nerwork
(37) 38 USA Network
(38) 39 Video Hits (VB-I)
(39) 40 Music Television (MTV)
(40) 41 The Family Channel
(41) 42 The Nashville Network (T~'"N)

(42) 43 Country Music Television (CLVITY")
(43) 44 Comedy Centnl
(44) 45 Turner Network Television (TNT)
(45) 46 American Movie Classics (.~vlC)

47 Showtime
48 The Disney Channel
49 The Playboy Channel
50 Home Box Office
51 The Movie Channel
52 Cinemax
53 Request (pPV)
54 Viewer's Choice (ppv")



~CCJMCAIIT

Wc're installing the new
sute-of-th'c-art

fiber optic system!

Wc're also adding
3 Hew Channels!

.-.£
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~CDMCAIIT

Dear Customer,
Over the next several days, Scripps Howard Coble and Com
Cable will hove construction crews working in your immecliat
area. These crews will be installing a new state-of-the-art fibl
optic network. When complete, you will enjoy improved
reliability, 30 more channels, and an opportunity to somple ~

new network for free!
You may experience brief service interruptions during this

period. We apologize for any inconvenience our construdior
activity may cause, and promise to work to minimize the
distractions.

Thank you for your cooperotion, your understanding, one
your business.

You stHl don't hwc CIIbIt
If you are not a customer yet, please call (771) .1·763
for a free priority install! We will wire your home quickly and
completely, and offer you these exciting new channels with 3
new cable networks coming once the new system is complet



COMCAST!

BRINGING THE
• COMEDY. DRAMA. DANCE. OPERA. THEATER. EDUCATION.

o OF GREAT
I TRAVEL • MYSTER' • NEWS • SPORTS • GOVERNMENT • MOVIES •

TELEVISION TO ouR
;) BUSINESS. SCIENCE' FINANCE 0 HEALTH. COOKING. BIOGRAPHIES •

COMMUNITY
. -



*47 Showtime

*48 The Disney Channel

*49 The Playboy Channel

*50 Home Box Office (HBO)

* 51 The Movie Channel (TMC)

*52 Cinemax

*53 Request (PPV)

*54 Viewer's Choice (PPV)

* • Optional Services Requiring

Additional Charges

55 (·SPAN II

*56 HB02

*57 HB03

58 Court TV

S9 CNN fn

60 Speedvision ....' ,

61 The Golf Channel
<:
62 Outdoor life

63 QVC II

64 Sneak Prevue

6S Classified Ads

66 ' Local Orpnization .
:67 ;'Doppler Ra~r . ;.;. ,

68 'GaJ~vision

69 Cartoon Network

70 TVland

71 fx,
72 $ci·Fi

73 The Disney Channel

7~ E!

75 TVFOOD

76 HGTV .

77 'The Travel Channel

78,BRAVO

*79 ShoWtime 2
. '0' :' .• ,

*80 Cinemax 2

. *81, ':HBO"(Spanish)

*82 . ShoWtime (Spanish)

*83 The Independent Film Chann

*84 STARZI

*85 Encore

*86 Hot Choice (PPV)

*67 Continuous Hits I (PP\')

*88 Continuous Hits II (PPV)

Premium Service

I'< eVIl l hJ Illlt'+.,

'., . ' .. ~... , .'

23', Discovery Channel ':';.:':; :', ~:" ' .
24'(History Channel:,:,<,c<.> .

25 ,'Arts and Entertai~~t (A&E)
i. '.' .

26 :~onsumer News/Business
: Channel (CNBC) .
, .

27 Cable News Network (CNN)

28 Headline News

29 lifetime

30 Black Entertainment .'.
.Television (Brn,J·:'

31 The learning Channel ,

32 Univision . " ,

33 Turner Classic Movies (TeM)
.,.:..

34 Nickelodeon 'if',;:,

3S .ESPN.2 7\":,C,
.. . -.. ~ .,:=-

36 ESPN.Total Sports Network

37 Sports South/Home shopping
Network

USA Network

Video Hils (VH·l)

Music Television (MTV)

The Family Channel

The Nashville Network (TNN)

Country Music Television
(CMT)

Comedy Central

Turner Network Television
(TNT)

(45) 46 American Movie Classics
(AMC)

(371 33
(38) 39
(39) 40
(40) 41

(41) 42
(42) 43

(4)) 44

(44) 4S

(14)

Basic Service
2 Prevue Guide ~

3 WSB (ABC Ch. 2 Atlanta)

4 WAGA (Fox Ch. 5 Atlanta)

5 WUPA ICh. 69 Atlanta)

6 WGN (Chicago Superstation)

7 WXIA (NBC Ch. 11 Atlanta)

8 WPBA (PBS Ch. 30 Atlanta)

9 WATl (Ch. 36 Atlanta)

10 WGNX (CBS Ch. 46 Atlanta)

11 WGTV (PBS Ch. 8 Atlanta)

12 Y(TBS (Ch. 17 Atlanta)

13 WWOR
(New York Superstation)

(99) 14 At1anta Interfaith Broadcasters

15 . The Weather Channel

16 C-SPAN ~ ,

17 QVC '.
18 WTlK (Ch. 14 Rome)

19 WHSG (Ch. 63 MonrOe)

20 Public Access

21 Government Access

22 . Educational Access ,:'

Bravo, This film and an net­

work gives you award-"vinning

films, performances, concem and

anist features - all Without

commercial imenupcions,

Its Sarurday morrung any time you

"vant with classic ,md origmal

canoons for kids )f all ages,

The Golf Channe Join the club

with toumamer:t.s and tips for the

professional and ,. mateur duffer,

Home &1: Garden felevislon,

See how the expe'ts do it, with
home improveme,t ide:lS, tips and

projects 24-hours J day

From collecting herlooms to t!":lining

pets, fx explores \.hm re:ll people
do In re:ll hfe, Fe:1 llnng live telec:1sts

:lnd viewer invoh :mem l Only on

Comcast and Scn,ps How<lrd,

)O"\'~~ SCRIPPS HOWABO
[ (CABLE TV COMPANY

Introducing OUf New
87 CHANNEL Ltr\JEUP

THE GOLF CHANNEL

~COMCAST~

=)ur'>~w flher OP[]C S\'5tem gives you n xe wavs to be

s,1tlstted U,<e 3-+ new channels, just for .:ou Thats 87

ch:mnels In alL Its the best way to see It ,U, including:

To Order Any New Premium Service
Call 451·7635 Today.

'11\.""11' I',.l 1",I..;Il'!P~fl·J·Il/tt:" IIl.d tlf nr,lYf1 l';omp."", AI ,1fJt't~ rl'!~J~Nf!f1 1\' nlJ,s Bu.vn CUmr';1ny
1I'.r:1I 111,kl','1 ..1I.:011 ,lin CII.lIltl':1 '''.1 ':.CI'4'ltft rn;,uk Uf UIJl;iO t:UCllfl.1Il'J



Fiber Optic Cable
Is Making News.

87 Channels Of Fiber Optic Picture.Quality. .
Plus New Technology, New Servic;es and More C-holces!

~~~SCRIPPS HOWARD
I '-'?CABLE TV COMPANY-

((;';,~ 0 IV!c:A ST{~

NEW! The "Power Box~'

SlLt:k and e!Ticlent. The new "Power
Gc1 :-';" gives you Instant access to all 37
channels, including all new premIUm
S~I\1Ces like multi-channel HBO
\ 1.,2,3), Sho""vtlme 0,2) and Cinem:L\:
0,2) Choose to watch what you w:mt,
when you want It. For those who mmt
c:tble's most advanced services.

NEW! Universal Remote.
Now aValbble, the new Univers.:ll
Remote Control operates your VCR,
TV and the new "Power BmC All of the
incredible choices are a\'::\llable at your
fmgenips. The ultimate m converuence
is m the palm of your hands.

NEW! Pay-Per-View Channels.
Introducing a wide new selection of

Pay-Per-View movies and events on 3
new channels. Now you have a choice
of 6 Pay-Per-View channels in all,
including Viewers Choice, Hot
Choice, and Continuous Hits I and n.

New& hTlpn~v,'(~

Service Benefi t~
NEW! Total Satisfaction
Guarantees.
\Ve are dedicated to great customer
::enice ,,"ith a new Customer Sen'\ce
Center and new Customer Care
Representatives, guaranteeing:

• 24-hol',r access to Semce
Representatives

• Person-To-Person Service when
you need it

• Your own Personal
Account Representative

• "On-Time" Sen'tce Guarantee

NEW! Wire Care Plus.
Our new \lv'ire Gre Plus service can
save you o\'er $35 a year! Pro\ides
full maintenance not only for your
cable line but for the telephone
wiring and related Wiring in your
home as welL Monthly charges on
your local telephone bill for this
sen'1ce can cost up to 52.95. Current
Wire Care customers recei\'e this
5Crvlce at no additional ch:lrge.

I' ;::: ,; ; .
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~. :: .. ~ ..':.
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RODNEY GARRle <
?ryrsonol Account RepresenlCIJ",e

(404) 570·2308

~ I SCRIPPS HO~NARD

V: ':;; '=U T7 CO~I1P.~rI
- ._.~

~ ._~:; '_-;' :: j'" , ~ ~.: ..-~ ,5·7

SERVICE
(770) ,151.71,35

SALES
(7701 4 54.281"

BRINGING THE'

WORLD Of'GREAT
TELEVISioN'TO OuR

COMMUNITY" '
, ';\':,' .:',. I ." '.'



The (~01ncast Cable Vielvers Club

--- ... '

-~: "':: : ;', .

1 - I
"...... ,.

DATE

DATE

PHONE NUMBER

l'r;~ ..· ';;IlU".1UUt" ;1.:J.!:~'::·i :" :'I.! ';:~'.! "~I,;:

\;,It/!tJd I :1I1~U"'l 01'.1.1":pri i II! ,,',I J'j,.:". ',' Ji: : ,f •

. t}fP·~·("U:"( fUI1""'JH1L'lrll.\· r,"'HqJLI:~': :rl :1:.;.• ;'1:. r ":0,"'" ,,;t: ',' ,I,

As Il Comcilst customer y)1t a~'SO'l'C the vcst scnia Ilila tIll: {h',1t l'nll/e. Wc {lrc CO/lllIlit­
teri to prol'idillg botb, as 1l'dl {lS thc c.'Ctrns tlmt yOlt provably dOIl)t i'Xpt'Ct, E.wms Like
DiSllt:y all Bilsic. Comcilft Cable Cltstomers CCI.1l mfO)1 t!Jt' Dl'sllcy C/}(wnd jiJI" no t.:W1"Il

C/;flJ~fTCS orfas beyond tbe E-,:pllJJricd BtHic Cfl{;[e mtc. AND. ~·.\'tms LiI~c access to thc bcst
}J(1l' cnbh' 1lctll'Or/:s IlJJd \'L"rl'ico' i1l tnll'11. ~Vi.·)rc (!ddill~fT 01'0' 30 lUll' clm1l1zds. Caule
c!Jfl111lClJ like Spccdpision Sci-Fi, em 'torm , TV [nJld, pLrt.1' IIlnllY IIl01'C!

CUSTOMER NAME

2. Locked-in. Rnte. Hit: (ullimit to )'011 that wJ1tr ratt: will Ilot chmlJTe OPt'/" r!JI: t11'dpc
HLOJlth pen'od.

3, F1'ee Installation ofAdditio,Jal Outlets: We ll'iLl JVl1'C your additimlill mUle outlets
at 110 chm;gc. There a1'!' flb'O 110 momhly fees fOl' IldditioHal omlt:ts,

PERSONAL ACCCUNT REPRESENTATIVE

\l~"l1 CJlt:1lg0 severnl stL'pSJitrthcr, hI t'.,:c!;mzgcllJr Yoltr tll't'll'C 1II0nt!; cOlJllllitmt:1lt to
liS, ll'C p1'onlise to proPid, yott ll'ith:

CUSTOMER ACCOUNT NUMBER

1, TJJe Best P,·ice G,la1'fmtee. WC~l1ltm'nHtcc to mat 01' bent allY offc1'from a 11'i1'ed mule
p"opidt'1' [or similm' senicn.

4. PIns, Popc01'n MO,le.Y! .As fl ~-pecinl bOl1wf01- our Club l',{mlbti's, enjo....' 53. 00 off.~·ollr

monthly bill f01' the next twdpc montbs. Hnl't: C/. Little pOPCOl'il on us while .'1'011 Jl'ntcl; the
best ill mble mtermi1ll1lmt.. .Comcnst Cnble.

e Tes! I want to be /l member of Comenst)s Cable Viewe1'S Crub. By sig1zing tbis
ag1'eement, I become it club member and receive all o[thc above mentioned memb,,·
beHefits. I tmdu'Stand that the fce to become a membe1- is waived dJlrilllJ tlJis special
promoti01J.

~STO~A"§ist{ATURE I I "


